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Danish Consumer Council THINK 
Chemicals

• Test chemicals in products
• Show good choices
• Advice to consumers
• Create knowledge that can be used by 

authorities, retailers and producers
• International cooperation

Oir aim is that consumers can buy
products without worrying about
their problematic chemicals



Cosmetics, personal care

Many sources feed the ”Cocktaileffect”

Toys, baby mm.

Medicin, medical
equipment

Water, soil, air

Electronics

Food and packaging

Textiles, furniture Indoor climate, dust

Chemical products (paint, impregnation etc.))

Breastfeeding

Need for many different advice and 
general awareness on chemicals



Empower the consumers

• Give the consumers knowledge
• Let them have a choice
• They can help protect themselves and the 

environment
• They can influence the market



Information from the Danish EPA

• Website – ”green advice”
• Facebook – everyday chemicals / Food with less chemicals

• Campaigns
• Children and pregnant women
• Use of chemical products
• Pesticides
• Biocides
• …





Information from the Danish Consumer Council

Toxic Free
Childhood
campaign



Website: kemi.taenk.dk
Facebook: 

ForbrugerraadetTaenkKemi/

Good advice, news, links 
on Facebook

Tests of + 60 
producttypes (cosmetics, 

food, cleaning ect)



Examples of what THINK Chemicals have found in test
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App ”Tjek Kemien” 
Cooperation DK EPA and consumer council
• Ask for Substances of 

Very High Concern in 
furniture, toys, electronics
etc.

• Answers within 45 days if 
SVHC

• Makes companies aware
of consumer interest.

• EU version in a few years



Kemiluppen guides on cosmetics
and care products

+ 10.000 
products
+200.000 
downloads
+ 3.800.000 
scans





Lessons learned – communicating to consumers

• Think as a consumer, not as an authority
• Give guidance, make it relevant
• Make it easy
• More ”how to”, less ”don’t” 
• Get feedback and use it



Choosing a target group and what to 
communicate

• Choose target groups that are responsive
• Sensitive groups? – pregnant, children
• Get to know what they care about
• Use different messages for different target groups
• Keep the messages simple to act on

• Specific actions - use waterbased paint etc.
• General advice – ecolabels etc.

• Facebook shows what works



Clear communication



Follow and use our work

• English newsletter
(write to kemi@fbr.dk)

• English articles:
http://kemi.taenk.dk/english


